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Abstract

The development of halal tourism has gained significant attention in recent years, particularly in Muslim-
majority countries like Indonesia. Lombok, known for its natural beauty and cultural heritage, has the
potential to become a prominent halal tourism destination. Despite this, the reality of the success of halal
tourism relies heavily on the active involvement of the local community. Therefore, understanding the
factors that influence community participation in halal tourism is crucial for its sustainable development.
This study aims to determine the relationship between operational factors and personal factors of the
local community and their involvement in halal tourism in Lombok. The literature review highlights on
operational factors (product, process, interest-oriented, participant responsibility, and situation specific)
and personal factors (family, income, interest, confidence, and opportunity) that the factors influence of
community involvement in halal tourism in Lombok. This study will employ a quantitative research
approach, utilizing an online survey to collect data from Lombok's residents and the data will be analyzed
using SPSS software.
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1 Introduction

Halal tourism has grown as a thriving sector, providing Muslim travellers with a
variety of vacation options that adhere to their religious values and principles. Lombok,
West Nusa Tenggara, Indonesia, is a popular destination for halal tourism due to its
natural beauty, cultural heritage, and halal-friendly environment. Lombok's reputation
as a halal- friendly tourist spot is widely recognized both regionally and internationally
(Fitriani & Naamy, 2019). The island's unique natural beauty makes it an ideal location
for halal tourism development. Additionally, Lombok's Muslim-majority population and
numerous mosques, including the distinction of being home to a thousand mosques,
further cement its suitability for halal tourism (Rahmawati et al.,, 2021). The
community's level of preparedness in implementing sustainable tourism practices holds
significant importance for the triumph of the halal tourism industry in Lombok (Sayuti,
2023). In recent years, the escalating global Muslim population has resulted in Halal
gaining significant attention from both tourism academics and industry professionals
(Barbosa De Sousa & Malheiro, 2020). However, the development of halal tourism in
Lombok faces several challenges, including the lack of local community participation in
tourism development.

The contribution of the local community in the planning and development of
tourism is indispensable to ensure sustainable and comprehensive tourism approaches.
Engaging the community in tourism activities can result in enhanced empowerment,
financial gains, and the safeguarding of cultural legacy (Cole, 2006). Community-based
tourism endeavours have the potential to further sustainable tourism advancement and
boost the welfare of indigenous societies (Bozdaglar, 2023). The significance of the
involvement of the indigenous populace in the planning and progress of tourism cannot
be overstated. It is imperative for guaranteeing that sustainable and comprehensive
tourism practices are implemented (Huong & Lee, 2017). In recent times, the issue of
sustainable tourism has garnered significant attention due to the progressively
conspicuous impact of tourism on the environment and indigenous societies (Bozdaglar,
2023).

This research is to determine Lombok’s local community participation for halal
tourism development and which of these factors that involve in halal tourism. The
research will provide insights into the factors of local community participation on halal
tourism development and assist the Tourism Office of West Nusa Tenggara and other
related authorities in developing halal tourism in Lombok. The research's findings will
contribute to the existing literature on halal tourism development and local community
participation in tourism development. The research will provide insights into the factors
that influence local community participation in halal tourism development and the
rewards that motivate local communities to participate in tourism development.
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2 Literature Review

2.1 Operational Factors

Many operational factors must be considered, including product-oriented, process-
oriented, interest-oriented, participant responsibility, and situation-specific elements.
These features are thought to encourage community involvement in the halal tourism
industry, notably in Lombok. Firstly, Product-oriented participation is a subset of
community involvement that comprises the active participation of community members
in the creation and advancement of products or services that have a direct impact on
the community. The qualities and attributes of the halal tourism products and services
offered are referred to as product-oriented factors. These elements include the
provision. Many operational factors must be considered, including product-oriented,
process-oriented, interest-oriented, participant responsibility, and situation-specific
elements. These features are thought to encourage community involvement in the halal
tourism industry, notably in Lombok. Firstly, Product-oriented participation is a subset
of community involvement that comprises the active participation of community
members in the creation and advancement of products or services that have a direct
impact on the community. The qualities and attributes of the halal tourism products and
services offered are referred to as product-oriented factors. These elements include the
provision of halal cuisine, prayer rooms, and Islamic-compliant housing. The high quality
and diversity of halal products and services can entice and retain Muslim visitors,
boosting community participation in the halal tourism business (Devi & Firmansyah,
2019). Furthermore, product-oriented variables may include the provision of
infrastructure and services that meet the needs and preferences of the indigenous
population. Secondly, Process-oriented factors focus on the efficiency and effectiveness
of the processes involved in providing halal tourism experiences. This includes the ease
of booking halal-friendly accommodations, transportation, and tour packages, as well as
the smoothness of the overall travel experience. process-oriented elements additionally
entail the necessity for proficient communication and cooperation among diverse
stakeholders, comprising the local populace, governmental authorities, tourism entities,
and non-governmental entities (Ngxongo & Chili, 2017).

Thirdly, the alignment of halal tourism offers with the interests and preferences of
Muslim travellers is one of the interest-oriented elements. This involves offering
activities and destinations that cater to Muslim tourists' religious, cultural, and
recreational interests. The factors that are oriented towards interest pertain to the
individual interests, motivations, and values of the members of the community (Tosun,
1999). Fourthly, participant responsibility is an operational factor in the halal tourism
industry. It refers to the responsibility of individuals and organizations involved in the
industry to ensure that their products, services, and practices align with halal
requirements. This responsibility is crucial in catering to the needs and preferences of
Muslim travellers who seek halal-certified options. highlight the importance of
participant responsibility in meeting the specific requirements of halal tourism. This
includes providing halal-certified food and beverages, ensuring gender-segregated
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facilities, and offering prayer facilities for Muslim travellers. It emphasizes that
participant responsibility plays a significant role in attracting and satisfying Muslim
tourists (Bogan & Sarusik, 2019). Lastly, the situation-specific factors consider the
unique characteristics and circumstances of each destination or market. This includes
factors such as the local culture, infrastructure, and regulations that may influence the
development and promotion of halal tourism. Understanding and adapting to the
specific context of each destination can help in attracting Muslim tourists and fostering
community involvement in the halal tourism industry (Devi & Firmansyah, 2019).
Engaging with the local community is critical for halal tourism's success. Building
relationships with local communities, obtaining their support, and including them in the
development of halal tourism services should be the focus of situation-specific methods.
This participation can result in a greater awareness of local needs and values.

H1: Operational factors positively influence the tourism involvement.

2.2 Personal Factors

Personal factors confronted by multiple elements, those are family supports,
income, interest, confidence, and opportunity. First is family support, individuals
interested in tourist development can benefit from family support in maintaining a
healthy work-life balance. Family members can help with housework, childcare, and
other family tasks, allowing individuals to focus on their tourism-related companies and
activities. Family members' encouragement and support can offer individuals with the
motivation and resources they need to participate in halal tourist activities (Han et al.,
2019). Family support is important in changing people's attitudes and behaviours
towards halal travel. It can offer emotional support, financial help, and practical
assistance in arranging and organising halal travel experiences. Second is income,
personal factors that can influence community involvement in the halal tourist sector is
income. Higher income levels can contribute to an improvement in quality of life, making
the place more enticing to tourists (Karmila & Kania, 2021). Individuals' financial security
may have little influence on their motivation to invest in their own tourism companies
or take part in community-based tourism projects. Third is interest, community
members with a strong interest in tourism can serve as tourism advocates and
promoters. Individuals who have a personal interest in halal tourism can actively seek
out and participate in halal tourist activities, adding to community involvement (Vargas-
Sanchez & Moral-Moral, 2019).

Fourth is confidence, confidence is a crucial personal trait that might influence
people's willingness to participate in halal tourism. Investment decisions in the tourism
business may be influenced by confidence levels (Tovar&Lockwood,2008). When
planners believe that tourism has the potential to drive economic growth, create jobs,
and contribute to sustainable development, they are more inclined to allocate resources
and support efforts that promote tourism development. Last is opportunity,
opportunities in the tourism sector provide the promise of promoting long-term growth.
Opportunity refers to the availability of possibilities for people to participate in halal
tourist activities. This includes the presence of halal tourist destinations, attractions, and
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services that cater to the demands and tastes of Muslim tourists (Vargas-Sanchez &
Moral-Moral, 2019).

H2: Personal factors positively influences tourism involvement.

2.3 Tourism Involvement

Tourism involvement emphasises the critical role that local communities and
stakeholders have in actively engaging and contributing in the promotion of sustainable
and mutually beneficial tourism practises. Tourism involvement refers to the active
engagement and participation of a diverse range of stakeholders, including local
communities, in the management, planning, and development of tourism activities and
destinations (Thetsane, 2019). Local community involvement in tourism takes several
forms, including participating in planning and decision-making processes, providing
tourism-related services, highlighting cultural customs and traditions, and profiting
monetarily from tourism activities. The cultivation of responsible tourist practises is one
of the key focal points of tourism engagement. Responsible tourism practises aim to
reduce negative environmental consequences, preserve cultural assets, and ultimately
benefit local people (Hudson & Miller, 2005).

Operational Factors

A
o~ Tourism Involvement

d
Personal Factors < H2

Figure 1: A Proposed Conceptual Framework

3 Methodology

The research method employed in this paper is a quantitative approach. In this
research, a digital self-administered questionnaire was utilized to collect the necessary
data. The questionnaire items were derived from previous studies conducted (Gani et
al., 2012; Hanim Mohd Salleh et al., 2016). The questionnaire consisted of three
sections, namely demographic information, operational factors and personal factors,
and tourism involvement. The respondents for the questionnaire survey were the heads
and members of the local community involved in tourism in Lombok, specifically the
Tourism Awareness Group, also known as POKDARWIS in Lombok. This study gathers a
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guestionnaire to the 5 villages that involves in tourism awareness group, those are Sade
Village, Sembalun Village, Tetebatu Village, Pringgasela Village and Loyok Village. The
sample dimension for this investigation is determined through the utilization of
G*Power software, with an intended number of 150 respondents. The selection of
participants is accomplished through non-probability sampling, specifically purposive
sampling, which entails the deliberate selection of individuals based on specific criteria
or characteristics that are germane to the research objectives. To accomplish the
research objectives, the data is subjected to analysis through the application of the
Statistical Package for Social Sciences (SPSS) in order to appraise reliability, descriptive
statistics, and Multiple Regression Analysis.

4 Findings

4.1 The personal factors of local community and halal tourism involvement in
Lombok.

Confidence emerged as a crucial personal factor influencing individuals' willingness
to participate in halal tourism. Individuals who were confident in the availability and
quality of halal products and services, as well as in the overall halal tourism experience,
were more likely to actively participate in the business (Vargas-Sanchez & Moral-Moral,
2019). Confidence played several key roles in the context of tourism (Tovar., 2008).
Firstly, confidence played a crucial role for individuals aspiring to initiate their own
tourism-related businesses. Secondly, confidence levels could affect investment
decisions in the tourism industry. When individuals harbored confidence in the growth
and profitability of the tourism sector, they were more likely to channel investments
into tourism- related projects, infrastructure, or businesses. Thirdly, confidence could
inspire community members to actively participate in tourism development initiatives.
When individuals were reassured of the constructive impact of tourism on their
neighborhood, they were more prone to engage in the planning, decision-making, and
implementation procedures.

4.2 The operational factors of local community and halal tourism

involvement in Lombok.

Halal tourism on operational product oriented are not effectively supported in
Lombok due to a variety of factors from government. First reason is awareness and
understanding. There might be a lack of awareness or understanding among the local
businesses and stakeholders about the importance and potential benefits of halal
tourism. This can lead to a lack of implementation of the government’s regulations. This
is an important issue since halal tourism has become a new phenomenon as a result of
the halal sector's rise (Abidin et al., 2022). Second reason is economic factors. Certain
operators, particularly those operating small and medium-sized businesses, may find
the costs of establishing or making the switch to halal- compliant businesses to be
unaffordable. Many reasons contribute to this financial difficulty. First, the extra costs
associated with achieving halal certification, which could involve personnel training,
halal standard compliance, and possible modifications to production procedures (Khan
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et al., 2019). Third reason was marketing and promotion: There may be insufficient
marketing and promotion of halal tourism products to potential visitors, which can lead
to low demand and, consequently, little incentive for businesses to adapt. E-marketing
promotion is a useful tool for triggering tourists' interest in halal travel, highlighting the
value of contemporary marketing techniques in showcasing halal travel offerings to
prospective travellers (Andriani et al., 2022).

4.3 The most significant factors that influence local community and their
involvementin halal tourism in Lombok.

Confidence was a pivotal individual attribute that holds the potential to sway the
extent of local community involvement in tourism-oriented enterprises. Those
individuals who possess an elevated sense of self-confidence are prone to undertaking
risks, pursuing prospects for entrepreneurship and actively participating in activities
aimed at the development of tourism (Wilson et al., 2001). The development of halal
tourism in Lombok is significantly influenced by an individual's confidence, which serves
as a motivator for community members to take an active role in the tourism sector (Zhou
et al.,, 2022). Self-assured people are more likely to interact with visitors directly,
providing authentic experiences that add to the attraction of the location (Zhou et al.,
2022). Furthermore, resilience is cultivated by self-assurance, allowing people and
communities to endure the ups and downs typical of the tourist sector (Sharma et al.,
2021). For the tourism sector to recover after COVID-19, this resilience is essential
(Sharma et al., 2021).

5 Conclusion

This research focused on measuring the factors influencing community involvement
in halal tourism in Lombok, Indonesia. The findings indicated that there is a significant
effect of personal confidence on halal tourism involvement in Lombok. The study found
that individuals' confidence in the availability and quality of halal products and services,
as well as in the overall halal tourism experience, has a positive influence on their
willingness to participate actively in halal tourism. Confidence impacts various aspects
of tourism, including the initiation of tourism-related businesses, investment decisions,
participation in tourism development initiatives, promotional efforts, visitor
experiences and policy and planning decisions. No significant relationship was found
between the support of family businesses in the local community and halal tourism
involvement in Lombok. Furthermore, tourism involvement is an important factor
influencing sustainable tourism development. The local community's active
engagement in decision-making processes, as well as the equal distribution of tourism
profits, contribute to the long-term viability and sustainability of halal tourism in
Lombok.

438



6 About the author

Rizki Amelia Septiani, a Master’s student interested in Tourism from Faculty of Hotel
and Tourism Management, Universiti Teknologi MARA, Puncak Alam Campus, Selangor.

Arni Abdul Gani is a senior lecturer at Universiti Teknologi MARA, Puncak Alam
Campus, Selangor, in the Department of Tourism, Faculty of Hotel & Tourism
Management. She holds a PhD in tourism from Universiti Putra Malaysia and a Master's
degree in tourism from James Cook University in Australia. Sustainable tourism, park
management, tourism planning, local community participation, tourism management,
and Islamic tourism among her research interests. She is currently managing a research
grant in Malaysia on public participation in sustainable tourism planning for natural
sites. She has a grant name Geran Penyelidikan Khas, number 600-RMC/GPK 5/3
(056/2020).

7 References

Abidin, Z., Akhmad, S., & Hotifah, Y. (2022). Strategy of increasing green halal tourism industry
in Madura using structural equation modeling. International Journal of Health Sciences,
3348-3357. https://doi.org/10.53730/ijhs.v6ns2.5853

Andriani, N., Jannah, M., & Andrianingsih, V. (2022). Key determinants of intention to visit
halal tourism in Madura. Al-Uqud : Journal of Islamic Economics, 6(2), 220-231.
https://doi.org/10.26740/aluqud.vbn2.p220-231

Barbosa De Sousa, B. M., & Malheiro, M. A. (2020). Global and Recent Trends in Halal Tourism.
https://www.crescentrating.com/online-halal-travel-glossary.html

Bogan, E., & Sarusik, M. (2019). Halal tourism: conceptual and practical challenges. In Journal
of Islamic Marketing (Vol. 10, Issue 1, pp. 87-96). Emerald Group Holdings Ltd.
https://doi.org/10.1108/JIMA-06-2017-0066

Bozdaglar, H. (2023). The Effectiveness of Community-Based Tourism Initiatives in Promoting
Sustainable Tourism Development and Improving the Well-Being of Local Communities.
International Journal of Science and Management Studies (I/SMS), 280-286.
https://doi.org/10.51386/25815946/ijsms-v6ilp123

Cole, S. (2006). Information and empowerment: The keys to achieving sustainable tourism.
Journal of Sustainable Tourism, 14(6), 629-644. https://doi.org/10.2167/jost607.0

Devi, A., & Firmansyah, |. (2019). DEVELOPING HALAL TRAVEL AND HALAL TOURISM TO
PROMOTE ECONOMIC GROWTH: A CONFIRMATORY ANALYSIS. Journal of Islamic
Monetary Economics and Finance, 5(1), 193-214.
https://doi.org/10.21098/jimf.v5i1.1054

Fitriani, M. I., & Naamy, N. (2019). Halal Tourism in Lombok Island: Potentials, Challenges, and
the Role of Islamic Education. Walisongo: Jurnal Penelitian Sosial Keagamaan, 27(1),
221-250. https://doi.org/10.21580/ws.27.1.3101

Gani, A. A., Awang, K. W., Samdin, Z., & Mohd, A. (2012). Local community participation in
sustainable tourism planning of Malaysian protected areas. Current Issues in Hospitality
and Tourism Research and Innovations - Proceedings of the International Hospitality and
Tourism Conference, IHTC 2012, 459-464. https://doi.org/10.1201/b12752-90

Han, H., Al-Ansi, A., Olya, H. G. T., & Kim, W. (2019). Exploring halal-friendly destination
attributes in South Korea: Perceptions and behaviors of Muslim travelers toward a non-

439



Muslim destination. Tourism Management, 71, 151-164.
https://doi.org/10.1016/j.tourman.2018.10.010

Hanim Mohd Salleh, N., Shafiin Shukor, M., Othman, R., Samsudin, M., & Hajar Mohd Idris, S.
(2016). Factors of Local Community Participation in Tourism-Related Business: Case of
Langkawi Island. International Journal of Social Science and Humanity, 6(8), 565-571.
https://doi.org/10.7763/ijssh.2016.v6.712

Hudson, S., & Miller, G. (2005). Ethical orientation and awareness of tourism students. In
Journal of Business Ethics (Vol. 62, Issue 4, pp. 383-396).
https://doi.org/10.1007/s10551-005-0850-8

Huong, P. M., & Lee, J. H. (2017). Finding important factors affecting local residents’ support
for tourism development in Ba Be National Park, Vietnam. Forest Science and Technology,
13(3), 126-132. https://doi.org/10.1080/21580103.2017.1354337

Karmila, M., & Kania, I. (2021). THE EFFECT OF TOURISM POLICY ON INCREASING ORIGINAL
LOCAL INCOME ARTICLE INFORMATION ABSTRACT (Vol. 18).

Khan, M. I., Khan, S., & Haleem, A. (2019). Using integrated weighted IRP-Fuzzy TISM approach
towards evaluation of initiatives to harmonise Halal standards. Benchmarking, 26(2),
434-451. https://doi.org/10.1108/BI1J-04-2018-0086

Ngxongo, N., & Chili, N. (2017). The Nature of Host Community Participation in Informative
Consultation and Decision-Making Processes in Tourism Development: A Case Study of
Umhlwazini, Bergville, KwaZulu-Natal. In Journal of Economics and Behavioral Studies
(Vol. 9, Issue 5).

Rahmawati, R., Oktora, K., Ratnasari, S. L., Ramadania, R., & Darma, D. C. (2021). Is it true that
lombok deserves to be a halal tourist destination in the world? A perception of domestic
tourists. Geojournal of Tourism and Geosites, 34(1), 94-101.
https://doi.org/10.30892/gtg.34113-624

Sayuti, R. H. (2023). Community Readiness in Implementing Sustainable Tourism on Small
Islands: Evidence from Lombok, Indonesia.
https://doi.org/10.20944/preprints202305.0582.v1

Sharma, G. D., Thomas, A., & Paul, J. (2021). Reviving tourism industry post-COVID-19: A
resilience-based framework. Tourism Management Perspectives, 37.
https://doi.org/10.1016/j.tmp.2020.100786

Thetsane, R. M. (2019). Local Community Participation in Tourism Development: The Case of
Katse Villages in Lesotho. ATHENS JOURNAL OF TOURISM, 6(2), 123-140.
https://doi.org/10.30958/ajt.6-2-4

Tosun, C. (1999). Towards a typology of community participation in the tourism development
process. Anatolia, 10(2), 113—134. https://doi.org/10.1080/13032917.1999.9686975

tovar2008-confidence. (n.d.).

Vargas-Sanchez, A., & Moral-Moral, M. (2019). Halal tourism: state of the art. In Tourism
Review (Vol. 74, Issue 3, pp. 385—399). Emerald Group Holdings Ltd.
https://doi.org/10.1108/TR-01-2018-0015

Wilson, S., Fesenmaier, D. R., Fesenmaier, J., & Van Es, J. C. (2001). Factors for success in rural
tourism development. Journal of Travel Research, 40(2), 132—138.
https://doi.org/10.1177/004728750104000203

Zhou, X., Guo, Y., Xie, X., Liu, C., & Zhang, F. (2022). The influence of a destination’s red cultural
atmospherics on tourists’ confidence in Chinese culture. Frontiers in Psychology, 13.
https://doi.org/10.3389/fpsyg.2022.992125

440



	1 Introduction
	2 Literature Review
	2.1 Operational Factors
	2.2 Personal Factors
	2.3 Tourism Involvement

	3 Methodology
	4 Findings
	4.1 The personal factors of local community and halal tourism involvement in Lombok.

	4.2  The operational factors of local community and halal tourism involvement in     Lombok.
	4.3  The most significant factors that influence local community and their involvement in halal tourism in Lombok.
	5 Conclusion
	6 About the author
	7 References

